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Enhance marketing exposure 
beyond beaches to other key                   
destination pillars

Prioritize economic 
sustainability through year-
round demand visitation                                                             

Target niche audience 
opportunities

Develop opportunity markets

Support Leave Only 
Footprints and Beach Safety 
Initiatives

Loyalty and retention of 
current visitors 

Increase the overall length of 
stay







Beach traveler
Multi-generational family traveler
Green traveler
Locally-owned preferences
Outdoor enthusiast







11M+ advertising impressions 
57K+ Opted into daily text message alerts

115K+ website users generated over 310K sessions
Partner resources available 



4.5M advertising impressions 
40K users generated over 46K website sessions
Partner resources available



136K Instagram and Facebook impressions
12.5K engagements

September 21, 2024 8 am – 12 pm 





New sporting events 

Bids to host National Championships 
NCAA Women’s Beach Volleyball & 
NAIA Men’s Soccer 



Major events booked

Parrot Heads in Paradise 
Meeting of the Minds
Oct. 22 – 27, 2024



Attendees at the Georgia Society of 
Association of Executives Annual 
Convention

Mississippi Society of Association of 
Executives Annual Convention 



Increase in attendance at our winter 
showcase series

Increase in industry partner servicing 
(including a 33% increase in events 
and 9% increase in offers posted, and 
a 12% increase in new partners

Increase in partner referrals



Social media advertising 
impressions

Managed social media 
impressions

TikTok views

Blogger program

                                                                                 

Public relations 
circulation/reach

                                                       

All other advertising

Website users

Nights booked directly on 
AlabamaBeaches.com 
(May-July)











Stone Gate 
Neighborhood N
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Lodging Spend based on 
$264.83/night

Additional Spend based 
on $397.26/night)
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Projected business 
based on 2023 definite 
room nights (126,008), 
plus forecasted new 
business
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to meet  the needs of our destination and to 

better we did our research and 

rediscovered that our guests’  and 

thoughts of our destination make all our work 
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