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NO. OF VISITOR RELATED SALARIES & WAGES
VISITORS SPENDING JOBS

2023 8.4M >7.9B 65K >2.8B
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NO. OF VISITOR RELATED SALARIES & WAGES
VISITORS SPENDING JOBS

2023 6.5M S6.7B 55K >2.4B

2022  64M 5668 55K lels
2021  62M 5608 SOK $D0B
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Same Keaches, View [sok

|ntroducing Alabama’s Beaches
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BIG ONE.
Casting your line in Alabama's Gulf waters isn't
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MAKE PLA

Shuimp Jest

Indulge in a seafood extravaganza at the
National Shrimp Festival October 10-
13. Alabama’s Beaches come alive in this |
cherished annual event with delicious
flavors _ e music, and vibran I
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KEY INITIATIVES

Flabamas Graches

Enhance marketing exposure 6 Support Leave Only Footprints
beyond beaches to other key and Beach Safety Initiatives

destination pillars

Prioritize economic sustainability Loyalty and retention of current

through year—round demand -

visitation
Increase the overall Iength of

Drive high quality traffic to our stay by targeting markets that

website and to partners
stay |onger

' 00

Increase direct bookings on our ALAB
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EDIAINVESTMENT

0.94°%%

PRINT
_— e

12.82%

%%

BROADCAST
2.15%

CTV + OTT
14.91%

DISPLAY

RICH MEDIA
10.5%

CUSTOM CONTENT
514°%

SOCIAL
13.42%

SEARCH
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MPACT
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Public relations
circulation/reach

Social media advertising
impressions

N\anaged social media All other advertising

ImPI"eSSIOﬂS

Website users

TikTok views

Nights booked directly on
AlabamasBeaches.com HLHBHMHS

(May-September)

Journalists, bloggers, and
influencers







SISVAVNID,
COLLABORATIO

SHIMANO
OLD TOWN KAYA
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COMMUNICATIONS TEAM

CRYSTAL HINDS
VICE PRESIDENT OF MARKETING

AUSTEN BOWMAN
DIGITAL OPERATIONS MANAGER

KAY MAGHAN
PUBLIC RELATIONS MANAGER

EASTON COLVIN
PUBLIC RELATIONS SPECIALIST

SYDNIE LEE
CONTENT SPECIALIST

BRITTANY NIETO
MARKETING COORDINATOR

MALIAELLIOTT
DIGITAL OPERATIONS COORDINATOR
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Stles epartiment

OUR TEAM

MICHELLE RUSS, STS, TMP
VICE PRESIDENT OF SALES, SPORTS
E&EVENTS

SARAH COOPER, STS
OPERATIONS MANAGER

ALLY DORROUGH, APR, TMP
COMMUNICATIONS & MARKETING
MANAGER

MARY STATKEWICZ CMP
SALES MANAGER

AMY PERALTA, CGMP

SALES MANAGER

ASHLEY WILSON, STS
SALES MANAGER

BRITTANY ROH
SALES MANAGER

SANDRA LOPEZ

EVENT COORDINATOR

LAUREN JONES
EVENT COORDINATOR
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MARKET-SPECIFIC

Actively pursue business from
Alabama, Louisiana and Mississippi
Attend AL, LA and MS annual
conferences and advertise in
directories

CVENT lead gen

Social media lead gen

Service existing and new clients

COMPLIMENTARY SERVICES

* Match groups and source proposals

e Recommend local services and suppliers

* Provide welcome bags

* Provide marketing and promotional tools

O

©)
O
O
O

Visual assets
Pre-written messages

Custom save-the-dates and banner ads

Welcome video

Show Your Badge Pass



e | | N < S Here for o conference but want to explore beyond the meeting room?! Use our Alabama Beaches Show Your Badge
Pass to explore Gulf Shores and Orange Beach - Alabama'’s 32-mile white-sond beach destination - and take

advantage of restaurant, ottraction and retoil discounts along the way. These discounts are exclusive to conference

and meeting attendees, so cruise along the coast and discover the best food and fun our island has to offer. See
W w and save by the seashore!

Come see what makes Beachzide one of the BEST mini golf courses on the Guif Coast. We belisve mini golf should be for
EVERYOME, and that's why our first  holes are ADA-compliant and handicap-accessible. Check out our 50ft lightha

GIFT CARDS e

Breakout Games

View V 2

Alabama Beaches Show Your Badge
Pass 2024

Play the top Orange Beach escaps room. For 80 minutes, experience S-star immersive entertainment with friends and Mobilaslugvg

family, ezzape normal life and ke the hero of the story. Breakout is 3 great sctvity for all ages and =kl levels. Ferfact for wlanily delared w lext email
= pit = LB family outings. birthday parties and team-building events. N apps o downilosd

Best ol Gull Shore & Orangs Beachi
What's Included
= 10% Off Any Game, Any Time With Code “beachpass10” When You Book Online Or Contact The Store Directly For Largs

* Provide offers s

Caribe Marina & Watersports

* Help us promote the

We are a marina that offers all types of watersports, including fishing, dolphin cruises, boat rentals, jet ski rentals and
kayak rentals. We also offer fusl and a dock store. Have fun with us today!

program 2 i

= 10% Off All Watersport Activities With Discount Code

Cetacean Cruises

DOLPHIN AND - ew Websits
MNATURE - =
TOURS i Find the entertainment and relaxation that you've been searching for! Cetacean Cruises offers educational delphin and
SAILING | nature cruises and relaxing. calm sailing excursions! We cruise in Wolf Bay, and our operations are located at The Whe ..
CRUISES

@ Show mare
What's Included

= 53 Off Each Adult Ticket With Discount Code
= 55 Off Each Child's Ticket With Discount Code

Coast Cab

coast.cab [

251 550 osm We have the largest fleet of taxi/shuttles in the area! We provids group transportation, airport transfers, etc. to the Oral
Beach/Gulf Shores/Perdido Key area.

What's Included
= 10% Off A Return Trip




SPORTS

AUDIENCES GROWTH
* Event planners/owners * Maintain and grow exi
* Event attendees/participants * Seek new events to help
* Sponsors shoulder seasons
o Pickleball
GOALS o Kayaki ddleboarding

e Make it easy to plan an event in our
inati aces/runs

ALABAMAS

SPORTS & EVEN
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LOST REVENUE

DIRECT VISITOR SPENDING
2021 2022 PAVPR 2024 PAVPAS

$10,000,000

$5,000,000

SO
-$10,000,000 -
-$15,000,000
-$20,000,000 i -

-$25,000,000

-$30,000,000

-$35,000,000

Lodging Spend based on $264.83/night
Additional Spend based on $397.26/night

N

ALABAMAS BEACHES

SPORTS & EVENTS



NEW PROJECTED ROOM NIGHTS
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NEW PROJECTED REVENUE

DIRECT VISITOR SPENDING
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- : ALABAMAS BEACHE
Additional Spend based on $397.26/night spon‘rsiEVENTg







2025 CO-0OF
OPPORTUNITIES
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MARKETING CO-0OP
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We e Ftoe T Gotpl

KIM JONES JANNA NELSON
COMMUNITY LIAISON CRM SUPPORT SPECIALIST
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