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MARKETS BY STATE
• Alabama
• Louisiana
• Mississippi

MARKETS BY TYPE
• Association
• Corporate
• Government
• SMERF

2024 RECAP
• 287 meetings

o 56% Alabama 
associations

o 28% new; 
72% repeat

o 24% regional 
associations and 
SMERF

o 18% 
government and 
corporate

• 73,927 room nights
• 19 site visits



MARKET-SPECIFIC
• Actively pursue business from 

Alabama, Louisiana and 
Mississippi 

• Attend AL, LA and MS annual 
conferences and advertise in 
directories

• CVENT lead gen
• Social media lead gen
• Service existing and new clients

COMPLIMENTARY SERVICES
• Match groups and source proposals
• Recommend local services and suppliers
• Provide welcome bags
• Provide marketing and promotional tools

o Visual assets
o Pre-written messages
o Custom save-the-dates and banner ads
o Welcome video
o Show Your Badge Pass



GROWTH
• Maintain and grow existing events
• Seek new events to help fill out 

shoulder seasons
o Pickleball
o Kayaking/paddleboarding
o Cubing
o Races/runs

AUDIENCES
• Event planners/owners
• Event attendees/participants
• Sponsors

GOALS
• Make it easy to plan an event in our 

destination
• Enhance the experience for event 

participants, their families and friends
• Drive event participants, their families 

and friends to our sponsor businesses



2024

# SPORTS EVENTS
123

ROOM NIGHTS
123,641

ECONOMIC IMPACT
$80.4 MILLION



GROWING LODGING INVENTORY
+

CITY SCHOOL FACILITY NEEDS
+

TREMENDOUS COMMUNITY GROWTH

NEED FOR SPORTS TOURISM
DEVELOPMENT
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Lodging Spend based on $264.83/night
Additional Spend based on $397.26/night
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Lodging Spend based on $264.83/night
Additional Spend based on $397.26/night
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